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DECISION

Chairman’s Ruling

15 July 2011
Complaint 11/365



Complainant:  C. Turner



Advertisement: The Mill Liquor Save
Complaint: The website advertisement for The Mill Liquor Save was headed “Fancy a beer” and stated, in part:

“Friday drinks are good for staff morale, they get everyone together for an informal chat and a laugh, colleagues get to know each other, and barriers fall…”
Complainant, C. Turner, said that the statement suggested that the drinkers would experience a significant or desirable change in mood or social environment and therefore, the advertisement “appears to breach Guideline 2(c) of the Code for Advertising Liquor.” 
The relevant provisions were Principle 2 and Guideline 2(c) of the Code for Advertising Liquor.
The Chairman noted the Complainant’s concerns that the advertisement was in breach Guideline 2(c) of the Code for Advertising Liquor.
Turning to the advertisement, the Chairman said that nothing in the advertisement suggested that liquor would cause a desirable change of mood, rather she said that it was “Friday drinks” that would provide an occasion at the end of the week for staff to socialise, get together, laugh and that “barriers would fall.” As such, the Chairman said that the consumption of liquor was incidental to creating a happy and social environment.
Therefore, the Chairman was of the view that the advertisement did not reach the threshold to suggest that liquor would create a significant or desirable change of mood or social environment and, therefore, had been prepared with a high standard of social responsibility. As such, the Chairman ruled there had been no apparent breach of the Code for Advertising Liquor.
Accordingly, the Chairman ruled that there were no grounds for the complaint to proceed.

Chairman’s Ruling: Complaint No Grounds to Proceed
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DECISION

Chairperson’s Ruling

5 August 2011
Complaint 11/365

Appeal 11/048



Complainant:  C. Turner




Advertisement: The Mill Liquor Save




Applicant: C. Turner

Complaint: The website advertisement for The Mill Liquor Save was headed “Fancy a beer” and stated, in part:

“Friday drinks are good for staff morale, they get everyone together for an informal chat and a laugh, colleagues get to know each other, and barriers fall…”

Complainant, C. Turner, said that the statement suggested that the drinkers would experience a significant or desirable change in mood or social environment and therefore, the advertisement “appears to breach Guideline 2(c) of the Code for Advertising Liquor.” 

The relevant provisions were Principle 2 and Guideline 2(c) of the Code for Advertising Liquor.

The Chairman of the Advertising Standards Complaints Board Ruled on 15 July 2011 that there were No Grounds for the Complaint to Proceed.

Part of the Ruling said:

“Turning to the advertisement, the Chairman said that nothing in the advertisement suggested that liquor would cause a desirable change of mood, rather she said that it was “Friday drinks” that would provide an occasion at the end of the week for staff to socialise, get together, laugh and that “barriers would fall.” As such, the Chairman said that the consumption of liquor was incidental to creating a happy and social environment.

Therefore, the Chairman was of the view that the advertisement did not reach the threshold to suggest that liquor would create a significant or desirable change of mood or social environment and, therefore, had been prepared with a high standard of social responsibility. As such, the Chairman ruled there had been no apparent breach of the Code for Advertising Liquor.

Accordingly, the Chairman ruled that there were no grounds for the complaint to proceed.”

Application for Appeal
The Complainant, C. Turner, submitted an application for appeal:
I write to appeal against the Chairman’s ruling of No Grounds to Proceed on this complaint. I do so on the grounds that the ruling was against the weight of evidence. 

The words “barriers fall” suggest that inhibitions of people partaking of drink would be lessened or, in other words, they would experience a change in mood.

Chairperson’s Ruling
The Chairperson viewed the application for appeal. He noted that there were five grounds upon which an appeal was able to proceed. These were listed at Clause 6(c) of the Second Schedule of the Advertising Standards Complaints Board Complaints Procedures and were as follows:
(i) The proper procedures have not been followed. 

(ii) There is new evidence of sufficient substance to affect the decision. 

(iii) Evidence provided to the Complaints Board has been misinterpreted to the extent that it has affected the decision. 

(iv) The decision is against the weight of evidence. 

(v) It is in the interests of natural justice that the matter be reheard. 
Turning to the Complainant’s appeal application, the Chairperson noted that the Complainant said that the Chairman’s Ruling was against the weight of evidence as they asserted that the reference to “barriers fall” in the advertisement breached Guideline 2(c) of the Code for Advertising Liquor as these words suggested a desirable change in mood brought about by liquor. 

However, the Chairperson said that the advertisement was about improving communication in the workplace (even when it comes to “Fat Barry”) and that the occasion of Friday after work socialising will improve staff relationships and overall performance. He considered that the emphasis of the advertisement was on the desirability of an occasion for socialising even though liquor will in all probability be part of the drinks for a number of those attending. The Chairperson said that, on balance, the Chairman was correct to decide that, on the evidence of the advertisement, the consumption of liquor was incidental to a friendly and happy social environment and did not suggest that it was liquor that would create a significant or desirable change in mood or social environment. The Chairperson agreed with the Chairman’s Ruling and said that it was not against the weight of evidence.

The Chairperson acknowledged that the Complainant disagreed with the Chairman’s Ruling to not accept their complaint. He confirmed, however, that disagreement with a decision was not, in itself, a ground upon which a Chairman’s Ruling could be appealed. He said that there was nothing else in the application for appeal which met one of the grounds upon which an application could be accepted.

Accordingly, the Chairperson ruled that the application for appeal be declined.

Chairperson’s Ruling: application for appeal Declined
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