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DECISION

Chairman’s Ruling

10 May 2011
Complaint 11/110



Complainant: R. Taylor



Advertisement: Mitre 10 New Zealand Limited
Complaint: The direct mail advertisement for Mitre 10 featured images of discounted items, including a 185 litre Nouveau upright freezer for $429. Alongside the image were the words: “Exclusive to Mitre 10”. 
Complainant, R. Taylor, was of the view that the advertisement was misleading in that when they went to purchase the Nouveau freezer they were told that there were none in the country. 
The relevant provisions were Basic Principle 4 and Rule 2 of the Code of Ethics. 
The Advertiser stated that, at late notice, their supplier was unable to provide them with the upright fridges and freezers that had been advertised in their January mailer. The Advertiser advised that due to timing they were unable to retract the advertisement and instead issued a rain-check sign for the unavailable fridges to be placed on the product in their stores. Unfortunately, the sign for the upright freezer had been overlooked and not issued. The error had been noted and staff training policy amended as a result. Furthermore, the Advertiser offered compensation to the Complainant for the inconvenience caused. 
The Chairman noted the reasons given by the Advertiser for the freezer being unavailable when the complainant went to purchase it. The Chairman was satisfied that the Advertiser had recognised that there had been an error in the freezer sign having been overlooked. Noting that the Advertiser had offered the Complainant compensation, the Chairman considered that the matter had been resolved. 

Accordingly, the Chairman ruled that the complaint was resolved. 
Chairman’s Ruling: Complaint Resolved
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